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Name of the Campaign: Protect．Msichana 

 

Current Situation:  

  In African rural villages, such as Kenya, Uganda or Swaziland, over 80% girls don’t 

have access to sanitary products. Many use animals’ skins, dirty rags or even a plastic 

bags as alternatives of sanitary pads, which can cause severe infection. What’s worse, 

because of poverty, girls in Kenya have to do sex trades in exchange for sanitary 

napkins, and many girls also become AIDS carriers. In addition, a great amounts of 

girls in Africa avoid going to school to get education while on period for the lack of 

sanitary products, which goes even worse for changing their lives. 

 

Campaign Goals:  

1. Make sanitary pads popularize. We make the sanitary napkins and send them to 

Africa. We cooperate with the Love ∙ Binti Workshop, local NGOs, schools and 

churches to deliver the pads to girls who live in the remote areas of the countries. In 

this way, we want to first protect girls who have to do sex trades for sanitary pads. 

Simultaneously, the rate of getting infectious disease can decrease. 

2. Educate sanitary concept. Due to the lack of hygienic and sanitary knowledge, 

the correct sanitary concept seems not that essential to girls in Africa. Through the 

activity, we want to teach them and let them know the importance of using sanitary 

products correctly, so that they can clearly understand they need to cherish their own 

bodies. 

3. Future for Africans. Education is the key to leave poverty. But as the current 

situation, many girls refuse to go to school while on period. We hope the delivery of 

sanitary pads could solve this problem, and every girl could stay in school no matter 

on period or not. By solving the problem of sanitary napkins and continuing their 



education, we hope girls understand their value and boost their self-confidence. They 

can break the stereotype and to chase their dreams. On the other hand, the waste of 

disposal pads is also a problem, which can lead to the environmental and economic 

problems. We hope the reusable pads could solve it. 

 

Campaign Targeting:   

1. The girl who is on period but without any pads 

2. The girl who lack of money and cannot afford of the pads 

3. The girls without pads and need to do the sex trades 

 

Strategies & tactics: 

1. Raising money from teachers, students and the people who want to support our 

project, through the promotion we hope more and more people can know this 

project is worth for them to support and help 

2. In Wenzao we can set up the stalls to let people experience how to make pads 

and this is a good experience to let lots of people know what is Protect．

Msichana. Making pats is not popular everywhere so we can teach them how to 

make them, they just need to donate $100 NT and the materials are free for them 

3. There are lots of celebrities who are willing to help poor people and make some 

changes for them. We hope we can cooperate with them to help us shoot the 

short films and let more and more people know who we are 

4. In the vocational high school, we hope we can cooperate with the teachers in 

Clothing Department. The students not only have the equipment but also have 

the ability to make them better and prettier. Also we can suggest the teachers to 

hold the competition and the winner can get the prizes and the certificates from 

us, as for the pads we can all donate to the Africa for the girls 

 

Campaign media plan:  

1. We cooperate with the Love ∙ Binti Workshop, local NGOs, schools and 

churches to deliver the pads to girls who live in the remote areas of the countries. 

 

Campaign Budget:  

1. Flannel $75 

2. Water Proof Fabric $ 80 

3. Polar Fleece $60 


